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Builders Showcase



Who We Are



Introductions
HELLO!

James Krueger
PARTNER & CMO

Kate Kotzea
EXECUTIVE VP



We Simplify Digital
WHAT WE DO



DIGITAL MARKETING
We master the digital world, so you 

don’t have to. 

WEBSITES
We create high-performing websites to 

reinforce your marketing efforts.

CREATIVE
With our digital-first lens, our creative 

solutions provide results. 

● Strategy & campaign development
● Digital media placement
● Paid search placement
● Organic social strategy & editorial
● calendar planning
● Content marketing
● Email marketing & automation
● Search engine optimization
● Local marketing
● Analytics & reporting
● Conversion rate optimization
● Primary & secondary research

● Content strategy & user experience
● Web personalization & dynamic 

content
● Design & development
● Technology integrations
● Conversion rate optimization
● Search engine optimization
● Accessibility & ADA audits
● Analytics & reporting
● Compliance & cookie consent 

management
● Maintenance & support

● Brand development
● Creative direction & concept 

development
● Content strategy & development
● Copywriting
● Email, rich media, & website design
● Data visualization & reports
● Static, animated, & interactive ads
● Video, animation, audio, & 

photography





Click Rain creates high- 
performing websites and 
digital marketing strategies 
with a people-centered 
approach. 

Lemonly makes the world 
easier to understand through 
compelling design and clever 
content. 

Stratus makes local marketing 
easy for businesses with 
simple listing and review 
management.

Trendigital brings tactical 
training to marketers in the 
Sioux Falls region and 
beyond. 



Agenda

1. AI +  HOMEBUILDER INDUSTRY

2. AI + MARKETING LANDSCAPE

3. CUSTOMER SEARCH  + PIPELINES

4. STRONG DIGITAL FOUNDATION

5. HOW YOU CAN LEVERAGE AI

6. RESOURCES + DISCUSSION 



AI + Homebuilder 
Industry





Enhance Your Expertise
Utilize your context and expertise to help streamline 

your processes and remove busywork



Examples of AI 
HOMEBUILDER OPPORTUNITIES

Operational Support 

Using ChatGPT, Gemini, Claude to: 
● Turn voice notes into daily logs 
● Flag missing documentation from 

subcontractors
● Generate client-ready reports
● Review contracts against your standard terms
● Compare quote descriptions 
● Develop terms and conditions 



Examples of AI 
HOMEBUILDER OPPORTUNITIES

Business + Forecasting Support

Using ChatGPT, Gemini, Claude to: 
● Analyze historical project data to find patterns that 

lead to delays
● Flag potential budget overage trends
● Review and compare budgets and estimates 

between subcontractors



Examples of AI 
HOMEBUILDER OPPORTUNITIES

Generate Content + Work Samples

Using ChatGPT, Gemini, Claude to: 
● Generative design for floor plans 
● Example mockups to get on the same page and set 

expectations (renderings aligned with quotes)
● 3D model rendering 

Sales & marketing creation 
● Ask for social media posts for the photo you have 



AI in the 
Marketing Landscape



Different Types of AI 
AI MARKETING LANDSCAPE

GENERATIVE AI
(Content Creation)

Generative AI creates new 
content - text, image, etc.
● ChatGPT, Gemini
● Midjourney, DALL-E
● Claude

**This requires a prompt 

AI AGENTS
(Agentic AI)

AI Agents are systems 
designed to take 
autonomous actions. 
● If-then logic
● Learning agents 

DATA-DRIVEN AI
(Analytics + Predictions) 

Analyzes data to find 
insights, anomalies, and 
forecast future trends. 
● Predictive AI 
● Data Agents 
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Maximizing Your Current 
Tools

Streamlining workflows and content with the tools you 
already use



ChatGPT
POPULAR AI TOOLS

Generative AI Use Cases
● Content generation
● Text editing
● Brainstorming ideas
● Summarizing long documents
● Answering questions 



Gemini 
POPULAR AI TOOLS

Generative AI Use Cases
● Content generation (not always as strong)
● Research (excellent)
● Real-time information and context 
● Bot creation 
● Integrates with Google Workspace 



Claude
POPULAR AI TOOLS

Generative AI Use Cases
● Coding (excellent) 
● Complex reasoning
● Long-document analysis 
● Highly nuanced writing 
● Pro accounts can be more expensive 



Midjourney
POPULAR AI TOOLS

Generative AI Use Cases
● Built for design and creativity 
● High-impact, artistic AI visuals 
● More difficult to learn
● Prompt based 



Canva
POPULAR AI TOOLS

Generative AI Use Cases
● Design and copy creation 
● Edit, resize designs with simple prompts
● Good for quick social posts, presentations
● Still early and learning 



Use Your Current Tools
AI is already embedded in so many platforms, look at what tools and systems you 
already have to see where you can utilize. 

POPULAR AI TOOLS



How AI Is Changing Customer 
Search + Pipelines



Have your searching 
habits changed?



Traditional 
Search

Search has Evolved



Traditional 
Search

Search has Evolved

Social Media AI Chatbots



Search has Evolved

Image source brainlabsdigital.com



Visibility today means showing 
up across a much broader digital 
landscape



How Search Impacts 
Call Volume + Leads

AI-Powered Search
AI tools increasingly 

summarize homebuilding 
questions directly in search 

results, shaping client 
understanding before they 

visit a website

Social Search
Clients turn to platforms like 
Pinterest and Instagram to 
explore floorplans, styles, 
and help set expectations. 

Local Discovery
Maps, listings, and reviews 
influence which contractors 

clients connect with. 



Traditional Search



Traditional Search

AI Search



How can you be part of their discovery?

● Changes in search behavior: 
○ “Best contractor near me” vs. “Who should I hire for…”

● Being accurate and consistent matters more than being flashy

Changes in Search
HOMEBUILDER OPPORTUNITIES



AI search is 
poised to 
overtake 
traditional 
search within 
2–4 years



Traditional 
search has 
declined 9% 
since 2022

Digital State of the Midwest



In the Upper 
Midwest more 
than half use 
AI for 
personal use

Digital State of the Midwest



Think of who 
your customer 
is, are they 
using AI?

Digital State of the Midwest

Work 
productivity 

Creative
projects

Info gathering / 
general search

Entertainment Education



What is Social Search?

Social search refers to using social media platforms to 
find information, recommendations, and real experiences. 



Social 
Platforms Are 
Becoming 
Search Engines



Ways to help your business get 
ranked in search results. 



Search 
Ranking 
Factors

Proximity (distance) 
How close are you to the user searching

Relevance 
How well your business category, services, and digital content 
match users search (“kitchen remodel in Sioux Falls” 

Trust
How well-known and trusted is your business. Built thorough 
website backlinks, high review ratings, and review count

Website SEO + Authority
Localized and relevant content, strong website foundation

Optimized Google Business Profile
Accurate information, photos, responding to reviews 



A Strong Digital Foundation



Do you know 
how your business 

shows up?



Your Search Landscape

These sources power both Traditional and AI search results—answering 
client questions, boosting your rank, and fueling your sales pipeline. 

website google business 
profile

reviews social channels



Tips for a 
Strong 
Foundation

Your Website 

● Include location specific copy
● Include service specific content 

○ Think of the ways people are searching, 
are you answering those questions?

● Have a mobile friendly website 



Tips for a 
Strong 
Foundation

Your Google Business Profile

● Ensure it is completely filled out 
● Include your business category (or multiple)

○ Home Builder
○ Custom Home Builder
○ Bathroom Remodeler 

● Location service area 
● Photos 



Tips for a 
Strong 
Foundation

Your Online Reviews

● Reviews
○ Volume, recency, response

● Focus on one platform first (Google Business 
Profile)



Tips for a 
Strong 
Foundation

Social Channels

● Quality is better than quantity 
● Focus on one channel vs. being everywhere 
● Be authentic

○ Show your team, work, and personality
○ What makes it fun to work with your 

team?



How You Can Leverage AI 



Writing or cleaning up website copy, social captions, review responses

Leveraging AI 



Set-up a writing assistant to align with your tone of voice

Leveraging AI 
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Leveraging AI 



Use Gemini Gems to help with collaboration, proofing, optimizing your workflow

Leveraging AI 



Leveraging AI 
Use Gemini Gems to help with collaboration, proofing, optimizing your workflow



Leveraging AI 
Canva AI to start design pieces. Utilize Brand Guide toolkit. 



Resources For Your Team



clickrain.com/homebuilders



clickrain.com/homebuilders
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Discussion
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Thank You!


